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Model 4

Concepraal Diagram Stanistical Diagrun

Bl 5 Model 4 templates for PROCESS
(F# &R : Andrew F. Hayes and The Guilford Press(2013) Model templates for PROCESS for SPSS)

B 6 ~##7 £* & PROCESS Model 4
(F#L &k : Andrew F. Hayes and The Guilford Press(2013) Model templates for PROCESS for SPSS)

# 11 ng S lr AL wE i REEN 7 FOE AL AR LAY ok BF (95% G 6 % = [0.3397,
0.8927])» @ % & w3 REE Y F K DM HIR LA 400k HF (95%15 i % F1=[0.1209,0.4621]) » 7 £
12 % lr &L &ERREE) ] F LR AT LAY xR BE (95%6 i R B =[0.3728, 0.7542])
AT BLEFFIEEN P F O ARPHITRG Y M0k BRI FREEY R E SRR g
PR REY Aok o Tt > H2 B L 45 -

211§ B&F ARG E) F F kB PRg ek
95% 13 ¥ % &

P R L i) s T e
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*p<0.05.  **p<0.0l.
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TR kR ATy KR
#R{s 2V i ¢ * Hayes and Press (2013)=7 PROCESS =7 Model 7 > 4Bl 6 #777 o £ 5k 257 7 B = Gdf B4 3,
B o Ae®) 7 ST e
Model 7

asceptunl Duagtan Stansticad Diagram

B 6 ~# 7 £* & PROCESS Model 7
(F# %k : Andrew F. Hayes and The Guilford Press(2013)Model templates for PROCESS for SPSS)
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B 7 ##73 £* & PROCESS Model 7
(F#L &R : Andrew F. Hayes and The Guilford Press(2013)Model templates for PROCESS for SPSS)
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Fib R & BEAASEY g o EAER T HER A o TR R FRRE PN F ok L F (B =
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