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摘要 

近年來，綠色創新愈來越受到實務界與學術界的關注，本研究主要探討綠

色創新策略與品牌價值之間的關係，並進一步釐清組織資本能否在綠色創新策

略與品牌價值之間扮演調節作用。本研究利用 2015年至 2021年國內上市上櫃公

司為研究對象，共計取得 10,294 筆公司年樣本。實證結果發現，企業投入綠色

創新策略有助於提升公司的品牌價值，此外資源管理方面的創新活動成為品牌

價值提升的主要關鍵。值得注意的是，溫室氣體排放、用水及廢水管理、廢棄

物及有毒物質管理方面的綠色創新投入，卻為品牌價值造成負面影響。然而，

組織資本則能夠強化整體綠色創新策略為品牌價值形成的正面效果，也能夠減

輕溫室氣體排放、用水及廢水管理、廢棄物及有毒物質管理方面創新對品牌價

值衍生的負面影響。由於綠色創新活動對公司的品牌價值存在正面影響，建議

管理者必須積極投入綠色創新活動及組織資本發展，俾利提升企業的市場聲譽

及品牌價值。 

關鍵詞：品牌價值、綠色創新策略、組織資本  
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ABSTRACT 
In recent years, green innovation has attracted more attention from practitioners 

and academia. This thesis mainly investigated the relationship between green 

innovation strategy and brand value. In addition, this study examines the moderating 

effect of organizational capital on the relationship between green innovation strategy 

and brand value. The sample includes companies listed in Taiwan ranging from 2015 

to 2021, and a total of 10,294 firm year observations. The empirical results show that 

the company's investment in green innovation strategy has positively effect on the  

brand value, and innovation activities in resource management have become the main 

key to enahance brand value. Notably, investment in innovations in greenhouse gas 

emissions, energy management, water and wastewater management, and waste and 

toxic substances management innovation have a negative impact on brand value. 

Besides, organizational capital can strengthen the positive effect of the overall green 

innovation strategy on the brand value, and can also alleviate the negative impact of 

innovations in greenhouse gas emissions, energy management, water and wastewater 

management, and waste and toxic substance management on the deduction of brand 

value. Since green innovation activities have a positive impact on the company's brand 

value, managers must actively invest in green innovation activities and organizational 

capital development to enhance the company's market reputation and brand value. 

Keyword: Brand value, Green innovation strategy, Organizational capital 


