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Abstract

In this era of technology explosion, the transformation of the consumer
shopping patterns, and the advent of the retailing, its commercial potential is endless.
How to grasp this wave of business boom, the subject to maintain a close relationship
with consumers to seek sustainable development becomes the main mission for
enterprises. Consequently, this study, social media as the scope of the research, aimed
to investigate the effects of Behavior Intention based on the application of
Performance Expectancy, Effort Expectancy, Social Influence, Perceived
Interactivity. Also, the further explorations for Technology Readiness and Perceived
Interactivity interference effect on Behavior Intention. So that enterprises can
understand consumer's purchase behavior better. When the enterprises attempt to run
a community store, this study will become the references to community store and
make a distinction with other stores for developing the strategies.

The object of this study were focus on the shopping of consumers had used the
social media platform: Instagram, there were total 252 valid questionnaires. Adopting
Statistic System: SPSS 23.0 to analyze data and hypothesis testing. The empirical

results show:



