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ABSTRACT

In the past, many studies have less focused on the factors affecting
co-production intensity, and ignored the negative effects of coproduction. In this
study, self-efficacy and repurchase intention are separately setted as the independent
variable and the dependent variable. Since self-service/production has been
increasingly prevalent in recent years, the study tries to explore the antecedent and
consequences of co-production intensity. Furthermore, economic value and hedonic

value are viewed as the moderating variables.

A total of 279 valid copies of the questionnaire answered by customers who had
used/purchased self-service/production were collected. Data was analyzed with
IBM SPSS for Hayes (2013) PROCESS. Empirical results suggest that: (1)
self-efficacy has a negative effect on coproduction intensity; (2) self-efficacy has a
positive effect on repurchase intention; (3) Economic value negatively moderates
the relationship between coproduction intensity and repurchase intention. These

findings provide significant theoretical contributions and managerial implications.
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