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ABSTRACT

In order to maintain the advantage in the industry, enterprises should be more
open to exchange information with supply chain partners and it will facilitate value
co-creation. The past studies about value co-creation are focus on B2C relationship
mostly, but there were few studies examined B2B relationship by quantity research
method. This study based on Service Dominant Logic to separate value co-creation
Into two parts. First, the engaged actors may base on the initial trust between each
other to engage value co-creation mutually. Second, because of the successful value
co-creation experiences, the engaged actors may turn initial trust relationship into
trust and willingly to provide reciprocal suggestion during value co-creation. In order
to provide suggestions to enterprises about how to increase financial performance and
promote the relationship with value co-creation partners, this study mixed up
Technological-Organizational-Environmental framework and Institutional theory to
explore the antecedents impact on value co-creation process and firm performance.

The survey data were collected from the best 1000 manufacturing companies in
Taiwan. A partial least square (PLS) was used to address sophisticated data analysis
issues. The empirical evidence indicated that (1) in technological characteristic,
technology competence have higher degree of positive influence to reciprocity stage,
(2) in organizational characteristic, innovation orientation has positive influence to
mutual engagement stage, (3) in environmental characteristic, normative pressure has
positive influence to mutual engagement stage, mimetic pressure has higher degree
of positive influence to reciprocity stage, and coercive pressure is positive to mutual
engagement stage, (4) in firm performance, relational performance is positive to
financial performance, and the both process of value co-creation are positive to
relational performance, (5) during the process of value co-creation, mutual
engagement stage is positive to reciprocity stage. According to the results, this study
suggests that firms should use different technological, organizational and
environmental characteristics to co-create value with engaged partners in both stage
to gain a better and longer relationship.
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