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Abstract

With the popularity of smart mobile devices and Internet, people no longer read
books or watching TV as much as the past; alternatively, they read e-books and watch
videos on smart mobile devices or computers. Nowadays, people can read news texts,
watch news videos, and use various functions by using news application. This study
focuses on the TED App, as the scope of research to investigate about related effects
on perceived usefulness, perceived usability, perceived interesting to behavioral
intention and usage behavioral, then, further find out the influences about subjective
norm and perceived quality among users. The results may provide enterprises or
software developers the improvement of interface design and interactive methods of
the application.

The object of this study were focus on the users of TED App, there were total
202 valid questionnaires completed from TED App users in Taiwan. Adopting
Statistic System: SPSS22.0 to analyze questionnaire results for descriptive statistics,
reliability analysis. The empirical results show:

1. To promote using willing from users, the developers of application software can
enhance perceived usefulness, perceived ease of use, perceived playfulness.

2. To promote behavior intention from users, the developers of application software
can enhance users’ behavioral.

3. Users’ subjective norm of application would interfere the behavior intention.
4. Users’ perceived quality of application would interfere the behavior intention.
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