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The effect of co-production, enjoyment value, and economic value on
customer loyalty — The role of self-efficacy
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ABSTRACT

In the past, many studies have focused on the factors affecting customer loyalty.
However, few studies have explored the effect of co-production on customer loyalty
via perceived value (enjoyment and economic value). Therefore, this study tries to
examine the relationship mentioned above and set self-efficacy as the moderating
variable. Besides, the study focuses on self-service/product and the questionnaires

were send in Kaohsiung area and via Internet.

A total of 279 valid questionnaires were collected. Empirical results show that
Enjoyment value and economic value mediate the relationships between
co-production and customer loyalty. Further, self-efficacy does not moderate the
relationships mentioned above. Based on the results, some suggestions are proposed

in this study.
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