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ABSTRACT

The purpose of this study is to explore the correlation between internal marketing,
self-efficacy, job involvement and employee retention, and to explore in depth whether the
internal marketing of hospitals, based on the sample of Taiwan nursing staff, will enable
employees to produce more self-efficacy and job involvement, thus enhancing employees'
retention, and to understand whether employees' self-efficacy and job involvement have
intermediary effects between internal marketing and employee retention. In this study,170
valid questionnaires were distributed. This study uses statistical methods such as
Reliability Analysis, Descriptive Statistics Analysis, t-test, One-way ANOVA, Correlation
Analysis and Multiple Regression Analysis.The results show that internal marketing, self-
efficacy and job involvement have a significant positive effect on the employee retention,
self-efficacy has an intermediary effect on the relationship between internal marketing and
employee retention, and job involvement has an intermediary effect on the relationship
between internal marketing and employee retention. Finally, this study results are

discussed and suggestions on management practice are provided.

Keyword: Internal Marketing, Self-efficacy , Job Involvement, Employee Retention



