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ABSTRACT

The application of FinTech has become increasingly popular. Robo-Advisor is
one such product used in FinTech market. This study explores the attitude,
behavioral intention, and conditions of diffusion of Robo-Advisor. There are two
research methods used in this study. The first one applies the Unified Theory of
Acceptance and Use of Technology (UTAUT) for investigating the attitude and
behavioral intention of Robo-Advisor, for which a total of 244 valid questionnaires
were collected. The second method applies the Innovation Diffusion Theory (IDT)
to analyze two business cases for the purpose of understanding the advantages of
using Robo-Advisor.

The results of our study show the following: (1) We suggest that the diffusion
of using Robo-Advisor is still at an early stage after the survey. (2) The
performance expectancy, usability, and advice from people around will influence
users’ attitude for using a Robo-Advisor, especially for those users who have a
lower investment budget. Moreover, the hardware and software that users have are a
key factor for intention of choosing Robo-Advisor. (3) The financial sector should
focus more on the communication channel, social network, and agency that help
promote Robo-Advisors.
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