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Argentina 380,067 132,857 512,924 -14.10%
Australia 188,158 39,125 227,283 -31.00%
Austria 56,000 15,714 71,714 -52.60%
Belgium 510,300 12,510 522,810 -27.80%
Brazil 2,576,628 605,989 3,182,617 -1.00%
Canada 822,363 667,288 1,489,651 -28.50%
China 10,383,831 3,407,163 13,790,994 48.30%
Czech Rep. 967,760 6,809 974,569 3.00%
Egypt 38,420 27,580 66,000 -42.50%
Finland 10,907 64 10,971 -38.70%
France 1,821,734 228,028 2,049,762 -20.20%
Germany 4,964,523 245,334 5,209,857 -13.80%
Hungary 180,500 2,040 182,540 -47.30%
India 2,166,238 466,456 2,632,694 12.90%
Indonesia 352,172 112,644 464,816 -22.60%
Iran 692,230 60,080 752,310 -28.40%
Ttaly 661,100 182,139 843,239 -17.60%
Japan 6,862,161 1,072,355 7,934,516 -31.50%
Malaysia 442,186 43,005 485,191 -8.60%
Mexico 939,469 617,821 1,557,290 -28.20%
Netherlands 50,620 25,981 76,601 -42.20%
Poland 819,000 60,186 879,186 -7.10%
Romania 279,320 17,178 296,498 20.90%
Russia 595,839 126,592 722,431 -59.60%
South Africa 224,000 156,000 380,000 -32.50%
South Korea 3,158,417 354,509 3,512,926 -8.20%
Spain 1,812,688 357,390 2,170,078 -14.60%
Sweden 128,738 27,600 156,338 -49.30%
Taiwan 183,986 42,370 226,356 23.70%
Thailand 305,250 663,055 968,305 -30.50%
Turkey 510,931 358,674 869,605 24.20%
Ukraine 65,646 3,649 69,295 -83.60%
UK 999,460 90,679 1,090,139 -33.90%
USA 2,249,061 3,462,762 5,711,823 -34.30%
Total 47,227,656 13,759,329 60,986,985 -13.50%
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2005 2006 2007 2008
Eouty commercial commercial commercial commercial
passenger cars vehiclos total passenger cars vehioles total passenger cars vehiclos total passenger cars vehiclos total
Grand Total in use
car 648,833,848 | 240,277,280 889,111,128 668,419,119 | 248,317,021 916,736,140 689,114,287 | 255,896,933 945,011,220 710,804,508 | 262,253,555 973,058,063
3% 3% 3%
Replacement Auto o
Glass Market 2:00% 16,452,574 16,950,263 17,434,903 18,050,751
USS$ Value
@US$100/set 100 1,645,257,378 1,695,026,330 1,743,490,318 1,805,075,140
Glass Market Gross 304 304 4%
Up %
New Car Production
Statistics 66,482,439 69.222.975 73,266,061 70,520,493
USS$ Value
@US$100/set 150 9,972,365,850 10,383,446,250 10,989,909,150 10,578,073,950
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