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(p<0.05) & 77 Jcacr»c A & Anderson and Gerbing1988) - Fy A #7 3 B4 @ 2 » LRI £ 4070 R %o jeaet d
MBS > PR - L CEORR -

% 4-3 fraor kAT E 4

4 A Flg i mg ) t-value CR AVE
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PR AR5 B 0.732 0.482
SQ1 0.526 -
SQ2 0.770 8.557*
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SQ & INV 380.691 169 94.732%+




SQ & RC 422.398 169 136.439***
UR < RI 434.324 169 148.365***
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