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Abstract

The purpose of this study is to make use of Experiment to examine the effects of single sensory
(visual) and dual-sensory (visual plus haptic) cues on the purchase intention, involving a total of 158
participants were conducted. Products selected for the experiment were bread and tissue of
convenience store. The experiment was based on a two-level with single factor between-subject design,
to compare the effects of single sensory cues and dual-sensory cues on the purchase intention. Results
indicated that dual-sensory cues were more effective than single sensory cues in boosting purchase
intention. Based on research findings, some managerial implications were proposed.
Keywords: single sensory cue, dual-sensory cues, purchase intention
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