
 

 

T  
 Marketing channels problems of  self-created brands - in case T 

 
2 

   
leelien.huang@gmail.com 

1 

   
M0310916@fcu.edu.tw 

 
 

 

T

 

 

Keywords:  self-created brands channel ice cream 

 
 

1.1  

40

……

... HaggenDazes Bopa-loo

Frappucino

 

T  

1.2  

T

 

1.  

2.  
 

 
2.1  



 

 

frozen desserts

1995

 

Ice cream

 

 frozen yogurt  1995

  

 (CNS) 

 ( ) ( ) 

 
 

  
  

  
 CNS  

  
 

 -18 - 18  
   

 CNS  7 5 1 1 7  

2.2  

25 ( ) 45

48 ( )

 

 
 

   
1936  2  

 
1945     
1956   
1959   
1962  2 3  



 

 

 
   

( ) 
   

1969    
1977 P O K I  

 
3 7  

 
1981   
1986   
1989  6 15

18 15 20  
 

1990   
1991 

 
 

1992   
1993 

 
 

1994 
 

 

1995 
( ) ( )
Lotte ( ) 

 
 

1996 
 

 
 

 
ITIS  

2.3  

George S. Day David J. Reibstein (1987)  

1.

 

2.

 

3.

 

4.  

 

5.

 

6.

 

7.

 

 
  



 

 

2.4  

1995 ( )2 6 16 1990 1995

2.52% 1993 60 /

 

1982

1991

1993 HagenDaze

1994 1995

1% 4.2% 1995

1994 1995  

22.5%

 

1995 27,590 1.3

 

2.5  

Gaski & Nevin(1985)

Kotler(2003)

 

Rosenbloom & Anderson(1985)

Lusch & Brown (1996)

 

2.6  

 (Stern et al.,1996)

 (French and Raven, 1959 Raven and Kruglanski, 1970  

Etgar (1978) 

Lusch and Brown 

(1982) 

 

 (Dwyer and Walker, 1981)

 (Burns and Stalker, 1961)

 (Salancik 

and Pfeffer, 1977)  

 (Chen et al., 2006)

 (Frazier and Summers, 1986)



 

 

 

2.7  

(Brand) ,

, , , ,

 

 

 

1.

 

2.

·  

3. “ ” “ ”

“ ”  

 

1. —— 1999 TCL  

2. ——

IBM  

3.  

4. “R” “ ”

 

5.  
 

3.1  

 

1. soft thick 

description  

2.  

3.

 

4.  

5.

 



 

 

 

3.2  

Case Study Descriptive Study

  

 

 

 

 

single-case multiple-case

 

 

 

 

  

 

 

 

 

3.3  

1. Interviewing  

 

2. Secondary Qualitative Study  

 

3. Observation  



 

 

 

4.1  

 

( )

 
 

   
 1956  

1994  
 

 1980  
1995   

 1991  HaggenDazs  

 
 1970   
 60   
 1989

 
 

 

T 2010 30

 

T 10 4  

T T  

4.2 -  

 

1989

1993

 

 

T

 

 

 

 



 

 

4.3 -  
T  

  
 

   
   
  

 
  

 
 

4.4 -SWOT  
T SWOT  

  
 

 
/  

 
 

  
 

 
 

 

 
 

T   

T

T

T

 

T   

T

T  

T

T  

T   

T T

 

T   

T

 

 
 

T

 



 

 

 

 

( )

timing

idea

 

 
 

    
    

 

( ) 
   

 

 

 
 

1. (2009) 2 203-219  

2. (1983) 1983 12 38-47  

3. (1996) 3-24  

4. (2010) -

2 121-135  

5. (2013)

1 263-275  

6. (2010) 2010 423-438  



 

 

7. et al.(2010) 2

183-205  

8. (2008)

2 47-83  

9. (2012) 1-31  

10. (2007) 2007 160-185  

(2011)   


