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2013

207 ICCO, 2014
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gross grinding /
2010 3634 3737 -139
2011 4309 3938 328
2012 4085 3957 87
2013 3928 4096 -207
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100 6.54 0.03 19.21 58.2 39.03 9.02 3.61 13.44 138.83 51.18 103.6 128.26 128.46

101 7.53 0.03 27.91 59 52.47 9.57 4.11 14.26 141.79 50.74 124.54 162.85 154.51

102 10.87 0.03 32.01 59.48 51.05 12.32 5.63 10.57 118.63 50.65 123.83 210.23 153.48

103 10.39 0.04 38.06 54.24 53.55 9.87 8.07 11.37 131.82 51.76 126.6 211.37 158.98
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102 0.21 5.07 0.7

103 0.21 0.55 10.57 0.1
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1. 2014

2. (2015) IOA-NRM 9 73-95

3. 2009

5 1 93-120

4. 2008

5. 2012 11 1 13-34

6. 2010

4 1 113 -155

7. 2011

24(4) 1-28

8. 2011 L 203 203-219

9. 2011

Journal of Commercial Modernization,Vo1.6, No.2, 255-274

10. 2012 19 6

541-563
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