
-
The Application Of Elm Model On Antecedents Of P2B2C Group Buying: 

The Moderating Role Of Perceive Usefulness Of Comparison Shopping Tools

1

peihung.chu@kuas.edu.tw 
2

afra7306@gmail.com 

ELM -

-

ELM   

   (online group buying)

(Chen, Chen, Kauffman, & Song, 2009; 

, , & , 2013) 2013 46.80%

( , 2013) EagleEye 2014

(J. Chen et al., 2009; 

, 2010) C …

(J. Chen et al., 2009; Hartung, 2012; Kim, Lam, & Tsai, 

2012; et al., 2013) 2015 9 22

GROUPON FIND

GOMAJI 17Life GROUPON GOMAJI 5

2 17Life 2 (



0930-V3)

1-1 3     FIND(2015.09)

    (GROUPON)

2010 50

10 5 2015 9

GOMAJI

(

)

(Portal), Webopedia(2005)

(Portal) e-mail Nam (2014)

Chiang, Lee, and Tzeng (2009)

Google

Yahoo Sina… Telang and Mukhopadhyay (2005) (Portal)

(Portal) (portal)

(Portal) Yahoo

(Corfman, 1991)

Ezprice 2015

50.5 

21.5 19.7 17.6 17.6 14 11.5 9.3 8.6 
3.9 3.6 3.2 2.9 



-

( Online Group-buying)

Anderson, John, Keltner, and Kring (2001) (Group Buying)

(Chen, Kauffman, Liu & Song,2010) Lai&Zhuang(2002)

- (

, 2011)

Lai, Hsiangchu and LongtaiZhuang(2002),“Collective Bargaining Models on e-Marketplace,“Proceeding of 

the 1st Workshop on Knowledge Economy and Electronic Commerce,1-12

( ) B2B2C(business to consumer)

   B2B2C

GOMAJI

17-Life



 

2-1 B2B2C 

( ) C2B(consumer to business) 

C2B

( 2010)

C2B BBS ihergo

2-2 C2B 

( ) P2B2C(portal to business to consumer) 

YAHOO “ “

-17Life GOMAJI P

(B)

(B)(C)

2.

1.

3.

4.

(C)

3.

(C)

(B)

1.

2.

5.

4.



 

 

2-3 P2B2C 

  

   

( , , & , 2006) (portal site)

( et al., 2006) ( , 

2008) (Telang & 

Mukhopadhyay, 2005) (World Wide Web)

… (Lin, Wu, & Tsai, 2005)

(Lin et al., 2005) Nam (2014)

(e-mail) (forums) (shopping malls)

2-4

(P) (B)

(C) (B)

2

1

3

4

5.

6.




