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Abstract

In view of the rise in recent years, e-commerce trading platform replace physical stores’ trading
gradually, buying goods and services in the internet is easier than before, and there was a large number
about establishing this kind of companies and websites. Furthermore, the country where author lives,
Taiwan, there has many companies try to develop e-business with platform. Therefore, this research is
based on Kano model (Kano et al., 1984) and try to find out the real users’ intention to have practical
contributions in this field in the future.
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“Cushomar
delighted
One-dimensional
requirement:
Performance
Attractive - stated
requirement: - specified
Surprises - measurable
- not expressed - technical
- customer tailored
- transcendant
O
- Customer
S i
not fulfilled Must-be exceeded
Requirement:
Basic Requirement
- implied
- self-evident
- not mentioned
- taken for granted
Customer
extremely
 dissatisfied
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DYSFUNCTIONAL
CRs
1. like 2. must-be 3. neutral 4. live with 5. dislike
1. like Q A A A 0
-
% 2. must-be R | I I M
= | 3. neutral R I I I M
=
é 4. live with R I | I M
5. dislike R R R R Q
A = Attractive M = Must-be R = Reverse
O = One-dimensional | = Indifferent Q = Questionable
Source: Berger et al. (1993)
Bl= - (Berger et al., 1993)
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