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1395 Wicklund ¥2 Gollwitzer (1982)cid 5L p A = X385 > A 7 M E A FAAM DR LG EL R & P & P ehp
AR AP ETILESOP AL o AR F AR T A DR R EES I R F P £ (McCracken, 1989)
d 3 AP AL A RSB e 2] - 3 (Mannetti, Pierro, & Livi, 2004) » F]+ i F‘ e Y frp AprAp R
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AET R 2 B A FAL(N=120) 0 A4S G 0§ 4Rk 32.506(N=39) » & ik 67.59%6(N=81) > t& & A fF 3500 2
PWEE S o BB F 0 U S 46.7%(N:56)§m'§ ' % = 4339%(N=52)=% 2 » % — B] 109%6(N=12)% > o %7 & 4 >
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%= 52 43.3%
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RS S EE 1&EmT 21 17.5%
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4.2 BICER L
BB T AT R AR Bl OEFER R AT R VO RER 0 A E R B AR A 2
e ARAFLEEE %R, B EFREFE - GRA S BUR 2 ek o 2 ffide™ D ()RS R E 7
% § = £ (loading)¢ 7f ~ ** 0.5 ; (2) Cronbach’s o & /8 i ¥] 0.7 » 2 & % & (composite reliability) & g = ** 0.6 » ©FE %
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pIR- RyEenfER ;5 (3)T 3% B 5P~ £ (average variance extracted, AVE)F % *t 0.5 (4)% B H 6 AVE T 2 432 F
SRR TG
4.2.1 Fl1& & 4%

F]% f 47 £ (factor loading) % 7 W] K 38 7 i 7€ fof# 2 5 P2 R > 1995 Hair ¥ 4 (1998)cu2 3k » LB %
AT F R EC A FOIREC A0S AT BRERALFAZIFETHF 05 275477
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o o FliiFE
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SD2 0.601
SD3 0.752
SD4 0.703
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PARER AN R ScClIl 0.882
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ECS.8 IR 3 Sclll 0.954
Scll2 0.900
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C R LN 4 CBI 0.769
CB2 0.589
CB3 0.822
CB4 0.558
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422 R A
#= i f5 & 2 2 3% 24k Cuieford (1965)# 1§ Cronbach’s o B 5] 0.7 1+ F & G & » 41300350 0.7 2
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B fhE g B AR Y @ A 0.6 ¢ (Hairetal, 1998) ¢ 13454 43 7 5w Ay iR f A LJE LA TLE A A
- RS REEBA A RE R REMET > 4% 0 Cronbach’s o & 5 0.743~0.927 = CR & 5 0.831~0.953
TR AR AT R R P 3N RPE AL -
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T
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ZEp N LEE 0.753 0.834
LAEER N R 0.829 0.897
I Ep N - R 0.927 0.953
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e gdEFloams 005 PEE-REUFE T F tE>258 MR EA G s A gdEFloa @i 001 gkEF-KRE
B tE>329 Pl an e SEF o B S 0.001 chBgF R FRRL T o
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