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The Factors Affecting of Customer Loyalty

: Cases for home delivery customers of Chunghwa Post
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% A4-8 FHAPM ~ 7 4

PR A% 5 T ol 3k A RELBR
PRA% 5T 1
o 0.718" 1
A A 0.391" 0.563" 1
REE LR 0.683" 0.833" 0.604" 1
R ARTEOKE L 001 P (BE) AAMEF -
P<0.01
44 L RBHENMIZ A AP RFLFALREEL
AEQF A - A T R (T S s Rl ] SRR TARR S BRE S E Y B AT RFH ARBRE T

R E B S AR L FRT e BRBEZFDLENE o AFTHEY b2 t & TLindependent sample t test)
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(2)<(5)
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2B R B ERE (BT B=0.60 0 p<0.05) > #7121 > & AFT 5 K HS ¢ IR SH T » B84 & o JRIE
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