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1.
(live 

streaming)

YouTube

(Cha, Kwak, Rodriguez, Ahn & Moon, 2007) Mathwick, Malhotr Rigdon (2002)

Kesari Atulkar(2016)

(Oliver, 1993 Fornell, 1992)

(parasocial interaction)(Xiang, Zheng, Lee & Zhao, 2016) (social presence)(Hu, Zhang & Wang, 2017)

( 2018) (Lee & Choi, 2017)

:

1.

2.



2.
1.1  (self-disclosure)

(social penetration theory; SPT)

(Altman & Taylor, 1973)

(Altman Taylor, 

1973)

(breadth) (depth)

Altman Taylor, 1973; Derlega et al, 1993; Jourard, 1971

Greene(2006)

1.2  (percived enjoyment)
Eighmey  McCord (1998)

(Papacharissi & Rubin, 2000) Moon  Kim 2001

Sledgianowsk Kulviwat (2009)

(Teo, Lim & Lai, 1999)

 (Weibel & Wissmath, 

2011;Mekler, Bopp ,Tuch & Opwis, 2014) (Sprecher, Treger, Wondra, Hilaire & Wallpe, 

2013)  (Lee & Choi, 2017) :

H1:

2.3 social presence
(Short,1976)  

Kreijns, Kirschner, & Jochems, 2002

Shen Khalifa(2008) : (cognitive)

(affective) (awareness)

;

(Shen & Khalifa, 2008)

Aragon (2003)

 (Altman &Tayor, 1973)

(Han, Min & Lee, 2016)

:



H2:

2.4 (perceived usefulness)
(technology acceptance model)

(Davis 1989)

Liu Brown (2014) 

(Kim, 2012)

(2010) 

:

H3:

2.5 (stickiness)

Hwang & Jeong, 2016

Lin, 2007

(Lu & Lee, 2010)

(2013)

(2019) ( )

:

H4:
Thomson (2006) (self-determination theory) (human brand)

(feelings of relatedness)

(relatedness)

Ryan & Deci, 2002

(Lu, Fan & Zhou, 2016)

Gao, Liu, Liu, & Li (2018) 

(2015) Twitch

: 

:

H5:
( ) ( )

(Deci & Ryan, 1985) (TAM)

Okazaki(2008) 

Kim, Baek, Kim Yoo(2016) ( )

( )



(2018)

:

H6:

    1

1. 

3.
3.1

1

1 7

1

5 Cayanus & Martin (2008)
3 Van der Heijden (2003)
5 Gefen & Srtaub (2004)
6 Davis (1989)
6 Xu, Qi&Li (2018)

3.2 

3.2.1
10

3.2.2
Google

109 2 385 251 134

3.3
SPSS25.0

3.3.1
( )



3.3.2 
SPSS Cronbach’s alpha (validity)

3.3.3 

4.
4.1 

385 251 65.2%

70.1% 51% 16-25 47.4%

38.2% 1-2 41%

2

4.2 
Cronbach’s α α>0.7 0.35<α<0.7 0.35<α

0.7

(Hardesty, Bearden, & Carlson, 2007) 0.3

2

4.3 
Pearson 0.7 0.3 0.7

0 0.3

Cronbach's α

SD1 5.9 1.074 0.874

0.931
SD2 5.94 1.051 0.917
SD3 5.99 1.026 0.918
SD4 5.77 1.048 0.838
SD5 5.94 1.018 0.885
ENJ1 5.87 1.031 0.874

0.835ENJ2 5.53 1.093 0.904
ENJ3 5.82 1.116 0.826
USF1 5.24 1.241 0.887

0.940

USF2 5.27 1.260 0.904
USF3 5.09 1.287 0.908
USF4 5.24 1.215 0.873
USF5 5.49 1.161 0.819
USF6 5.14 1.385 0.878
SP1 5.25 1.286 0.888

0.946
SP2 5.20 1.291 0.880
SP3 5.02 1.39 0.919
SP4 4.89 1.367 0.929
SP5 5.14 1.396 0.920
ST1 5.00 1.416 0.815

0.945

ST2 4.39 1.610 0.904
ST3 4.12 1.610 0.887
ST4 4.08 1.799 0.902
ST5 4.11 1.758 0.903
ST6 4.32 1.702 0.908



1

0.405**

0.311** 0.641**

0.367** 0.571** 0.732**

0.128* 0.495** 0.665** 0.701**

***p<0.01
4.4 

SPSS 25.0

4.4.1
4 F 48.763 P 0.000

ADJ-R2 0.16 16% Beta 0.405>0

H1

2 

B Beta T P

( ) 3.318 0.351 9.446 0.000
0.41 0.059 0.405 6.983 0.000

R =0.164,ADJ-R =0.16,F=48.763,P=0.000
:

4.4.2 
5 F 26.715 P 0.000

ADJ-R2 0.093 9.3% Beta 0.311>0

H2

4.4.3 
6 F 38.738 P 0.000

ADJ-R2 0.131 13.1% Beta 0.367>0

H3

3

B Beta T P
( ) 3.041 0.431 7.058 0.000

0.372 0.072 0.311 5.169 0.000
R =0.097,ADJ-R =0.093,F=26.715,P=0.000

:

4 

B Beta T P
( ) 2.235 0.466 4.797 0.000

0.485 0.078 0.367 6.224 0.000
R2=0.135,ADJ-R2=0.131,F=38.738,P=0.000

:



4.4.4

H4

H5 H6 7 VIF 10

5 

VIFB Beta T P

( ) -0.925 0.398 -2.326 0.021

0.059 0.089 0.038 0.659 0.510 1.765

0.411 0.091 0.31 4.495 0.000 2.563

0.543 0.077 0.453 7.032 0.000 2.239

R =0.542,ADJ-R =0.537,F=97.591,P=0.000

:

5. 

5.1

1

2

3
(2018)

Aragon (2003)  

4.
(2013) (2019)

: (2014)

line

(2015) 

5

6
Kim, Baek, Kim Yoo(2016) (2018)



5.2
:

1.

2.

5.3

:

1.

2.

3.

4.

( 107)  5 :https://3c.ltn.com.tw/news/33435

( 107)  ( )

( 99) ( )

( 107) Fashion Guide

26(3) 497-510

( 104) — Twitch

196-210

( 102) -

( 108) Instagram 8(1) 100-113

(2014)  LINE  

 12 419-449

( 106) 2017 : ? : 



https://www.ixresearch.com/news/news_07_06_17

( 107) 2018 :https://www.ixresearch.com/news/news_01_11_19

( 108) 2019

:https://www.ixresearch.com/news/news_11_14_19

(2016)  ( )
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