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KRN 2. ARBTELAFERBRCSRE o Kuerlzel &
3. FAFIGMEErRLar G aRER > AR AT o Halliday (2008)

148



335MIEV 2 M FHMY LA

M By s #Fpd L AE(Online Continuous Purchase Intention) i % £ 44 Lin, Li, & Guo (2021)2 47 §
kg BEA ko LR FRB AL SRR B BRI FFRE AR LR TR Y e -
i LB RN AT > KA A HAS AL RART R BLATLEA

35 M FHE LN LR A

o it %% kiR
1. AR ¢4 g apt il YouTuber chif § W B PER ® 2 &
L S A
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o 2 AP B dp Ry PP RE e
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e A F <3 0.05 5 H¥rdp ik Ll EK® g=0.1 T > B2 p-value (i £ F < 0.1 3 e PN - e
(tEZEpE) ¥ i XS BEHRLTE S 2 o
3.6 %Rl & 47
TRERE G RIRA DS > AT E ANES gD A BHET 5 B G X3 ITATNOT o ART AR WP
FFE BT 2ok o LR R SR SR R SRR A T R AL B zsitéi'—’& R RERROIT N B g
BRRLTFHEFM AP E G b YouTube A3 d Bl » X P T b - Sl § AR R AT SR
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£ 36 R AL
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Al
. A2
Ao A3 0.619 0.756
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Cl
. Cc2
A e c3 0.83 0.887
C4
R1
R B34 R2 0.765 0.864
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Cl1
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ClI3
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FFHY L CPI2 0.919 0.949
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