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ABSTRACT

Based on the background of online-to-online conversion channel learning, this
study uses the basic psychological characteristics of Self-Determination Theory as
the starting point to explore the influence of Self-Determination Theory and learners'
autonomous learning motivation on follow-up engagement and continuous purchase
behavior, and adds the Internet celebrity factor to explore the relationship between
human branding and learning willingness on the conversion channel. The empirical
design is based on the data of the questionnaire survey, and uses the partial least
squares-structural equation model (PLS-SEM) to examine the influence of basic
psychological needs and Internet celebrities. The empirical results show that
autonomy, competence, and relatedness have a significant direct impact on online
learning autonomous motivation, psychological engagement, Internet celebrity's
identification attitude, influencer attachment, and subsequent continued purchase
intention. And behavioral engagement, psychological engagement and Internet

celebrity attachment have mediating effects in this study. The above results reflect
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that when online learners feel self-selective, efficient and familiar with influencers,
this will lead online learners to develop autonomous online learning motivations, and
this motivational interest will have an intrinsic driving force for online learner
behavior, allowing them to engage in online learning through the paid channel. When
online learners develop psychological positive feelings, it will enhance their intention
to continue to purchase the same online course in the future. In addition, the
satisfaction of basic psychological needs will also stimulate learners to identify with
Internet celebrity by regarding their membership as part of the individual, and
promote community members to have more positive cognition and emotion about
online learning, thereby deepening their attitude towards Internet celebrity and

increasing their intention to Continued purchase courses.
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