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Abstract

According to the report of the Taiwan Institute of Directors in 2018, domestic
family businesses account for 55% of the total market value and 65% of the total
number of enterprises. Family business is an indispensable to the economy of Taiwan;
however, the literature on the impact of strategic alliance performance in the context
of family business has been rarely explored. By adopting the sample set of family
business publicly listed in Taiwan from 2011 to 2020, this research uses the event
study method and regression analysis to explore the impact of family businesses on
strategic alliances. This study futher investigates how elite cohesion, family
involvement and tenure of top management team affect the relationship between
family firms and strategic alliances.

The results show that when family business announce strategic alliance, the
stock price will have a negative and significant abnormal return before and after the
event day. Therefore, the empirical results of this study show that the family business
has a negative impact on the strategic alliance performance. In the second-level
regression analysis, after adding the moderating variables elite cohesion and family
involvement, the results show that the empirical results are not support, but after the
third-level regression analysis, adding the variable of the tenure of the top
management team, the empirical results are supported.

That is to say, the tenure of the top management team is longer, the stronger elite
cohesion will increase the negative impact of the family business on the performance
of the strategic alliance; when the tenure of the top management team is longer, the
greater family involvement will reduce the negative impact of the family business on

the performance of the strategic alliance.
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