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ABSTRACT

Studies have explored the influence of brand community identity and brand
engagement on brand loyalty, but few have investigated the potential impact of swift
guanxi on brand loyalty. This study primarily investigates the impact of swift guanxi on
brand loyalty, with community identity and brand engagement as mediating variables in
the relationship between swift guanxi and brand loyalty.

A total of 220 valid copies of the questionnaire answered by the consumers who had
followed a brand fan page more than six months and who also had clicked "like™ on it were
collected. Data was analyzed with IBM SPSS and Hayes (2013) PROCESS. Empirical
results suggest that: (1) Brand engagement and community identity have a positive impact

on brand loyalty ; (2) Community identity and swift guanxi have a positive impact on
brand engagement ; (3) Swift guanxi have a positive impact on community identity ; (4)
Community identity mediates the relationship between swift guanxi and brand loyalty ; (5)

Brand engagement mediates the relationship between community identity and brand
loyalty. These findings provide significant theoretical contributions and managerial

implications for companies.
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