EFE D2 A A R R TR R e TR
#%‘x#ixmﬁﬁ»ﬁﬁﬁ%ﬁigﬁ‘xgg%;ﬁﬂ%ﬁJﬁﬁﬂ,
ER BB R ES e o BB R 2 A3 T

RE S IHBBR R RN E S SRR FEY > N EF AL

AL EEY REHE N E NG %ﬁwﬁ@é%‘ﬁ A A

ATA A RS FHAOBE AR Ak o AT Y 2T

Wi

FEE AR EF AR 500 oow et %k % 431 1 2w fcF 86.20%
Jo* #3804 SPSS 2 AMOS {74 M st A4 0 S E S RHE i B
E2 MR PR

d LSRR REBRRHTRERERG L e B R B
HAERTI A 2 F 2o B8 Vi maegiitnt s e B &
Fis RS ROl EA RSB FY > YV SR Rk

BBy 4ock ¥ 0 in S EBAIRTE 4 A .

PR TIRCE BN o - N IE



The Relationship among Quality Control Circle Activities,
Knowledge Management Activities and Innovation

Capabilities : The Empirical Study of China Steel Corporation

Student: Wu-Hsiung Lu Advisor: Dr. Yi-Chun Huang

Institute of Department of Business Administration
National Kaohsiung University of Applied Sciences

Abstract

Business resides in the flat global village during the period of knowledge
economy, relying on constant change, innovation, and efficiency, in order to
maintain competition and growth. If the improvement of innovation cpabilities can
be done through knowledge management activities and enables an organization to
effectively acquire as well as accumulate knowledge, share resources, etc., and
apply this knowledge onto their products, skills, or management, the value of
customers and business can be created.

This study will probe into the influences of quality control circle activities
and knowledge management activities on innovative Capabilities through literature
review and questionnaires, while also discuss the mediating effects of knowledge
management activities. A total of 500 questionnaires were distributed to employees
of China Steel Corporation, and 431 (86.20% of total) were returned. The results
were analysed using two statistics software, SPSS and AMOS, in order to verify
the correlation and the significance of influence between the variables and

constructs.



The results suggest that there is a positive influence of quality control circle
activities on knowledge management activities, quality control circle activities on
innovation cpabilities, and knowledge management on innovation cpabilities. This
study also confirmed that human respect and member education can improve an
organization's innovation cpabilities through knowledge management activities and

its mediating effects.

Keywords : quality control circle, knowledge management, innovation cpabilities.
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