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The Relationships among Brand Orientation, Market Orientation,
Strategic Brand Management, and Brand Performance-Taking the
example on Corporate of Consumer’ s Share of Mind %

SR T
hERE T F KY o
A)*
¥ 2

kSRR E T L E R S HR hE AR SR l*&@ IR
GAL S S EQF G HanE o wAES WA M 5 i““w%’uap L ARE
i

Pl g w2 2y R

&L NF R AL

K é'r}rr%"#??ﬁ_ﬁ”ﬂ'ﬂ ) j\x;:t»i:

W?\:{Fi‘c{g”“» .

!

3\
=)
?‘f

o d B R

T B g e L BT

oY e B E
ALY R ER KR g

Bk I o BWF DY R
N TR g ol vk B PR B o

52000~2009 &=t 2 T f s p P REER ) L
AHZ LR 2 TG SRR AT E R 625 f Rk R 5 168 5 w e

4 26.6% o RET G Sy B EMAEEFR () P FE GG HEFL S

2 (2) BB ﬁ BUEMEHEREG LG DR E Q) K sy 2l
i mg;fw PR SERG SRR PREESNG SEFTFRTRE
1 EME Wk ¥ty o

@;}%w BER A2 I 2000~2000 & AT E T e p P LREY ) EE
A 2V AR L FAEIR A G R S R 632 5 0 kR £ L 168 B w e

4 26.6% ¢ AFFF 0 SPSS 12,0 B A AR ER (1) B H B HEW GG HEFD

BEQ D HEr HRAGRERFRLG 15 ORF () Rk AN G e SR e

=
=1
q
i
i
=
|
SR
4k
9
{5
G
0N
%
=
e
%&
i
i
=3
g
gy
o+
e
%:_‘,
i
\
A
o
(lip=4
it
o+
gg:
&
|
i
i

—=\
&
3
|4
1%
-
)
N
=Y
e
3
=~
i
T
\\\?{r
ok




<= http://dba.kuas.edu.tw

MeE: @ SREoe 3 H e - W E - RERSHE R

<= http://dba.kuas.edu.tw



= http://dba kuas.edu.tw

Abstract
Brand has been an important topic of the corporate practices and academia in the recent years. In
order to avoid the image of Taiwan always OEM’ s country, strategic brand management has
already become the critical issues that most enterprises must face in Taiwan. From literature

reviewed we found prior most researches are about brand equity, and brand extension from

consumer sides. There is little research for strategic brand management from corporate

on the resource-based view of the firm to explore the antecedents and con
brand management. Regarding to the influence factors, this study adopts b entation and
market orientation as independent variables. In respect to the conseque is research uses brand
performance as dependent variable. Therefore, the study attem bugld the relationship among
brand orientation, market orientation, strategic brand mangge %ﬂd brand performance.

This research adopt the method of questionnaire invesgiga or marketing managers, there were

announced on from 2000 to 2009 Management i “corporate of consumer’ s share of
mind” all the 3 top item’ s companies in aiwaal and released 632 samples in total. There are 168
effective samples, with a valid ret .6%. This research uses SPSS 12.0 statistics software
to analysis the data, and thereyare m findings. The first, market orientation has a significant

positive influence on the brandiperformance. The second, market orientation has a significant

positive influence on the s ategic brand management. The third, strategic brand management has a

significant positivg ﬂu@c on the brand performance. The forth, market orientation by strategic

Keywords : brand performance, market orientation, brand orientation, Strategic brand

management
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