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Abstract

In recent years, many companies beginning to worry about how to survive
and develop in the economic depression. This is the first problem need to be
concernd when company encounter the difficulties. This study in order to
understand companies how to maintain the entrepreneurial performance and
find what method they use as company ability of competition. The purpose of
this study was to explore the effects of entrepreneurial alertness, product
creativity, partnership and competitiveness on entrepreneurial performance.

Questionnaire survey was launched to collect data and questionnaires were
sent to the Business owners of Small and Medium-Sized Enterprises in Taiwan.
After the empirical analyzing within 269 valid questionnaires, the result show
that entrepreneurial alertness, product creativity and partnership has positively
effects on competitiveness, and entrepreneurial alertness, product creativity
and partnership has positively effects on entrepreneurial performance.
Moreover, competitiveness had positively associated with the entrepreneurial
performance and mediated the relationship between entrepreneurial alertness,
product creativity and partnership. Finally, theoretical and practical
implications were discussed and provided for relevant organization and

company.
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