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Dilemma for enterprise to use mobile instant messaging as a
communication tool - A case study of LINE
Student : Hung-Jui Liao Advisor : Dr. Peng-Ting Chen
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Abstract

The development of Mobile Instant Messaging (mIM) makes people
communicating more easily and fast, no matter where you are, people can
communicate with others just by the mobile, it removes the constraints from space
and time. In recent years, more and more employee takes it as a communication tool
in the workplace, they discuss official business on mIM, but due to the usage of
mIM, there are no boundaries of work time anyone. Some people have ruled out the
use of mIM to avoid bothers from colleagues, and fear to get message from
company. For this issue, our study collects factors from related literature, and visits
employee who used LINE as their communication tool in the workplace, then
design a questionnaire with this factor and sent to public. While analysed with
DANP and VIKOR, we find “Work stress” is the most important criteria that
influences people use mIM or not, and most people likes to solve it from the form
of problem. In the final of this study, we propose some advice to solve the resistance
of use mIM at enterprise.

Keyword : Innovation resistance theory, Mobile instant messaging, Content

Analysis, DANP, VIKOR.
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